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34



FH A 52 5%

K6 T4 TIEEOFEELRER

W (4F) AR E T

IAB (2013) FEREMR R=TOAYFrIERELTVS, T4 UDBFEELTWw
(The Interactive Ad- (BWBRAL, K| B, 2075y b 74+ —4 EOBEITALERMLTVS (A
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LERFZ, BIREFSTHINAZEZHIELTESN TS
D, WEIVF UV ELTHTWTHIBR L GZWwWTEE—
TaFhAvk—T (p.176)

IAB Europe (2016) SR ER (A4 74 ZIERICEUE T IR 5HER] - KB ABEE X
(The Interactive Ad- (EIHARA, R | NA)NEEMTH Y, ILERBOERRL 7+ —~ v b &—1K
vertising Bureau Eu- HAAL TR N ARERY-E X))
rope)

(327 I R=ADIEE] D REED (@ 5V IZBEAAL LR
EERB LT 22T A4 T NN Y TV) 5557
TEWENI TV THY, TORBLOMmEITI T YD
X7+ —<v be—K{ELLTWVE LD (p.3)
Google AdSense (2017) I A YT UVICHRICETAL L ) ICEREINLAE,N S 2 —
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74 =%") F—EADOREREICHERL TV 5

B FNEE =
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The Current Situation of Internet Usage and A Study of
Native Advertising

Keiya TABE

Abstract

With the increasing popularity of online advertising during the past few years, this study examined
three recently published reports on the internet usage in Japan. Results show that the data used in those
reports were not necessarily a representative sample. Two out of three reports didn’t extract their sam-
ples based on the census data. This study also revealed that the definition of native advertising differed
considerably by marketers and researchers. Note that native advertising is a type of advertisement that
match the form and function of the media format which it appears. Among various definitions, com-
mon phrases were “follow and fit with the design and form of the content” and “natural”. In addition,
traditional print media, such as newspapers and magazines, were contributing to the popularity of native
advertising by transplanting conventional advertorial to their owned media. These findings will sub-
stantially undermine the purpose of research and their potential contributions to understand the effects
of native advertising. Therefore, few guidelines are provided to promote informative research in the
future.

Keywords: media usage, native advertising, advertorial, digital shift
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